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Course Objectives

Price: $2,290

Understand the principles of effective storytelling
and its importance in brand communication.
Identify and articulate the unique elements of your
brand story.
Develop strategies for integrating storytelling
across various marketing channels.
Ensure consistency and authenticity in brand
messaging.
Engage, persuade, and inspire your target audience
through storytelling.
Foster emotional connections and drive brand
loyalty and differentiation in a crowded
marketplace.

Week 1: Introduction to
Storytelling in Brand
Communication

Session 1.1: The Power of Storytelling in Business
Importance and impact of storytelling
Examples of successful corporate storytelling

Session 1.2: Key Elements of a Compelling Brand
Story

Character, conflict, resolution
Mission, vision, and values

Week 2: Crafting Your Brand Story
Session 2.1: Identifying Your Brand’s Unique Story
Elements

Brand heritage, core values, and unique selling
propositions

Session 2.2: Articulating Your Brand Story
Crafting a brand narrative
Storyboarding and mapping your brand’s
journey
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Week 3: Storytelling Techniques
and Methods

Session 3.1: Storytelling Frameworks and Models
The Hero’s Journey
The Golden Circle (Why, How, What)

Session 3.2: Emotional Engagement through
Storytelling

Using emotion to connect with your audience
Techniques for creating emotional resonance

Week 4: Integrating Storytelling
Across Marketing Channels

Session 4.1: Storytelling in Digital Marketing
Social media, content marketing, email
campaigns

Session 4.2: Storytelling in Traditional Marketing
Print, TV, and radio advertising
Events and PR

Week 5: Ensuring Consistency and
Authenticity

Session 5.1: Maintaining Brand Consistency
Brand guidelines and storytelling templates

Session 5.2: Authenticity in Storytelling
Building trust through transparent and genuine
narratives

Week 6: Practical Applications and
Case Studies

Session 6.1: Interactive Storytelling Exercises
Group activities and workshops
Developing and presenting brand stories

Session 6.2: Case Studies of Successful Brand
Storytelling

Analysis and discussion of real-world examples

Week 7: Measuring the Impact of
Storytelling

Session 7.1: Metrics and KPIs for Storytelling
Evaluating the effectiveness of your brand
stories

Session 7.2: Iterating and Improving Your Brand
Story

Feedback loops and continuous improvement

Week 8: Capstone Project and
Course Review

Session 8.1: Capstone Project Presentation
Participants present their brand storytelling
projects

Session 8.2: Course Review and Future Trends in
Brand Storytelling

Recap of key learnings
Emerging trends and technologies in
storytelling
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